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LOGO
SPACING
The C40 logo has specific spacing around 
it that must be kept free from text or 
graphics. This space is equal to the 
distance between the top of the text and 
the top outline, as indicated. 

COLOR AND SCALE
The logo should always be a white 
square with a black outline and black 
text (no transparency). 

The minimum size the logo can be is
50 pixels (digital) and 10mm (print).
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LOGO
PLACEMENT
The logo placement depends on 
the type of communication and use. 

14

23

55

14

23

1.
2. 
3. 
4. 
5. 

Bottom right corner
Top right corner
Top left corner
Bottom left corner
Centre



C40 BRAND GUIDELINES - 5

LOGO
PARTNERSHIP
C40 and partner logos should follow  
this format. 

Add a vertical line between the C40 logo 
and the partner logo. There needs to be an 
equal balance between the size and visual 
appearance of both logos.
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LOGO
GUIDANCE

Do not stretch or 
manipulate the logo

Do not adjust the  
square shape

Do not make the 
white square 
transparent

Do not use any other 
colour for the logo

Correct logo

Do not touch the 
line weight

Do not type  
“C40 CITIES” 

in another font
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BRAND ELEMENTS
MAIN COLOUR PALETTE

RGB
CMYK
Hex

35/188/237
69/0/1/0
#23BCED

RGB
CMYK
Hex

254/217/57
2/13/83/0

#fed939

RGB
CMYK
Hex

3/194/69
73/0/91/0

#03c245

RGB
CMYK
Hex

255/97/74
0/73/66/0

#ff614a

Yellow is associated with the 
sun, energy, and optimism. When 
used, it draws attention, evokes 
positivity, and inspires action.

Blue symbolises the importance 
of protecting our planet’s natural 
resources.

Green represents nature, growth, 
and sustainability. It evokes 
feelings of hope for a 
sustainable future.

Pink is used as an accent colour 
to draw attention to important 
information or urgent calls 
to action.

Purple conveys a sense of 
community and collaboration, it 
combines the energy of red and 
the stability of blue.

RGB
CMYK
Hex

141/119/200
54/57/0/0

#8d77c8
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BRAND ELEMENTS
COLOUR BLOCK SYSTEM
The C40 brand identity strives for global reach and local relevance. Using a dynamic and  
vibrant colour block system as the basis of our design work, we highlight the unity and  
collaboration of the C40 network. Each colour symbolises a vital component of C40, 
representing the collective strength of our cities, partners, networks, and programmes.

Design examples:
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BRAND ELEMENTS
VISUAL LANGUAGE

Innovation Perspective

Wellbeing Cities Health Energy Transport Energy Cycling

Nature

Sun

World

Community

Action Finance

Cooperation

Inclusive 

C40’s visual language is inspired by the key themes of C40’s work. It is consistently 
applied across all design assets, excluding assets focusing on finance. The visual 
language acts as a complementary layer to the colour block system, enhancing its 
impact and helping to tell C40’s story. 
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RGB
CMYK
Hex

141/119/200
54/57/0/0

#8d77c8

BRAND ELEMENTS
COLOUR PALETTE FOR C40 EVENTS

RGB
CMYK
Hex

35/188/237
69/0/1/0
#23BCED

RGB
CMYK
Hex

254/217/57
2/13/83/0

#fed939

All C40 events use the C40 yellow, blue and purple. We do not use the C40 pink and green for our 
events, both colours can be difficult for some people to distinguish, may clash and make it difficult 
to read text or graphics on a screen. The C40 pink and green can be used in data visualisations to 
highlight the positive impacts of climate action and the climate emergency.
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WEEK 
TO GO

1 

SADIQ KHAN
C40 Chair & Mayor of London

#UnitedInAction

BRAND ELEMENTS
COLOUR PALETTE FOR C40 EVENTS
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BRAND ELEMENTS
COLOUR PALETTE FOR C40’S MISSIONS WORK

RGB
CMYK
Hex

35/188/237
69/0/1/0
#23BCED

RGB
CMYK
Hex

254/217/57
2/13/83/0

#fed939

RGB
CMYK
Hex

245/231/224
4/11/12/0
#f5e7e0

For C40’s missions work, the C40 light pink is included in the colour palette as the main 
background colour. Pink conveys a sense of optimism and hope for a better future and can help 
communicate our commitment to social justice and creating a future where everyone can thrive, 
especially through our campaign work. 

RGB
CMYK
Hex

3/194/69
73/0/91/0

#03c245

RGB
CMYK
Hex

255/97/74
0/73/66/0

#ff614a

RGB
CMYK
Hex

141/119/200
54/57/0/0

#8d77c8
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Divest from Fossil Fuels, 
Invest in our Future

BRAND ELEMENTS
COLOUR PALETTE FOR C40’S CAMPAIGN WORK
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RGB
CMYK
Hex

0/0/0
0/0/0/100
#000000

BRAND ELEMENTS
COLOUR PALETTE FOR C4O’S FINANCE WORK

RGB
CMYK
Hex

255/255/255
0/0/0/0

#ffffff

RGB
CMYK
Hex

254/217/57
2/13/83/0

#fed939

The colours green, black, and white were chosen for the joint programme to convey a corporate 
and minimalist aesthetic while also representing the importance of sustainability, professionalism,  
and transparency in the financial sector.

RGB
CMYK
Hex

3/194/69
73/0/91/0

#03c245
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BRAND ELEMENTS
COLOUR PALETTE 
FOR C4O’S FINANCE WORK
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BRAND ELEMENTS
INFOGRAPHICS STYLE
Our infographics style has a bold and simplistic design approach, 
ensuring clear and impactful visual communication. 
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TYPOGRAPHY
PRIMARY FONT
Gotham is the official font used on 
all external communications.

However, it requires a license 
which will not be available for 
everyone at C40. 

Use Gotham with a strong 
contrast type and hierarchies.

Gotham Ultra

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890#+-@©=%/>(?!)...

Gotham Black

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890#+-@©=%/>(?!)...

Gotham Bold

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890#+-@©=%/>(?!)...

Gotham Medium

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890#+-@©=%/>(?!)...

Gotham Book

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890#+-@©=%/>(?!)...

Gotham Book Italic

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890#+-@©=%/>(?!)...
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TYPOGRAPHY
SECONDARY FONT
If Gotham is not available,
please use Montserrat. 

You can download it for free 
here.

Montserrat Black

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890#+-@©=%/>(?!)...

Montserrat Extra bold

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890#+-@©=%/>(?!)...

Montserrat Semi Bold

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890#+-@©=%/>(?!)...

Montserrat Medium

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890#+-@©=%/>(?!)...

Montserrat Book

AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890#+-@©=%/>(?!)...

https://fonts.google.com/specimen/Montserrat
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Thank you


